
Storytelling Best 
Practices

Tell your story and increase engagement for a successful campaign!



The Power of Storytelling

● Lays the foundation of your organization’s “big picture” 

● Provides context and clear calls to action

● Encourages supporters to be a part of the story

● Creates an emotionally driven appeal  

Storytelling goes beyond statistics and 
bullet points, and empowers donors to 

join you in making your vision a reality.



Storytelling & Online Fundraising

● Online donors tend to make quick decisions about when 

and where to give

○ Often driven by emotional appeals

● Donors are motivated by their peers and the content they 

see and engage with via email and social media posts

● Since it has become easier to give online and on mobile 

devices, donors have the ability to give anywhere, 

anytime!

○ Donors want to be a part of your story, and will choose to 

give when they feel that they can make a difference

Source: Philanthropy Outlook



Creating an 
Engaging & 
Empowering 

Story



Bringing Your Story to Life! 

● Be specific - Focus on a specific individual, family, place, thing, animal, etc. who 

was helped by your organization (and your donors!)

● Make it personal - Let your supporters know not only what your organization is, 

but who your organization is.  

● Support your story with data - Wherever appropriate, add in some numbers that 

show the impact your organization has made on your community

● Look to the future - What do you hope to achieve? How can donors make a 

tangible impact and help make your mission a reality?



Example #1

● Story is easy to understand  

and has a clear beginning, 

middle, and end

● Uses specific names and a 

personal, emotional narrative 

to describe the organization’s 

goal, how it came to be, and 

what they achieve every year!



Example #2

● Tells a personal narrative about how 

Maria got involved with Logan’s 

Pups

● Shows donors what their gifts will 

help to achieve

● Includes a call to action. The link to 

donate makes it easy to give



Example #3

● Makes use of headings to organize the story

● Images enhance the story and show donors 

what’s happening at the organization

● Includes a video of an English tutor in action 

to show donors what they can accomplish

● Includes links to success stories on the 

organization’s website



Customizing Your 
Story on GiveGab



Best Practice #1 - Using Headings and 
Formatting Presets

● To change the size and 

style of the text in your 

story section, we 

recommend using  the 

formatting preset buttons, 

as shown here. 

● This will allow you to easily 

customize and edit your 

story, to emphasize 

important information, and 

to elevate the look & feel 

of your page.



Best Practice #2 - Adding Images

● Pictures have the power to 

accent your storytelling, 

and add emotion and 

aesthetic appeal to your 

campaign.

● Choosing the right images 

will make your campaign 

so much more impactful!

The photos used in this campaign 

illustrate the story - donors can see the 

animals who need their help. 

https://www.givegab.com/nonprofits/vine-sanctuary/campaigns/meet-the-green-mountain-mix-mob


Visualizing Donor 
Impact



Strategies for Success

● The most effective stories help donors to understand how they can make a 

tangible impact, and specifically how their donation will be used to benefit the 

organization.

● Share a personal example - “Maria’s donation of $500 to Logan’s Pups will rescue five 

senior dogs from a kill shelter.”

● Add images and videos to your story - Where appropriate, illustrate your story with photos. 

Supplement or replace some of your text with a video that shows your mission in action

● Create custom donation levels - Include specific dollar amounts, a description, and an 

image that shows what that amount will provide to the organization



Customizing Donation Levels

VS.



Customizing Donation Levels
From the campaign editor, click on the “Donation Levels” tab and use the “Add Donation Level” button to add 

a new custom donation level with a dollar amount, a description, and an image.



Visualizing Donor Impact

● 1/1/18 - 6/1/18

● Online campaigns 

run by 11,032 orgs 

using GiveGab

● Motivates lower 

capacity donors to 

give more than their 

initial intended gift

$9,951.24

$12,159.33

No Donation Levels

Custom Donation Levels

Source: GiveGab



Storytelling & 
Relationship 

Building



Building Stronger Relationships

● Your story doesn’t end once the gift is made - it’s just the 

beginning of your donor’s story! 

● Storytelling can and should play a role in your stewardship 

plan, especially for online donors

● By highlighting the impact your donors have helped you 

make, you can build donor trust and increase retention



Get Creative!

6. Behind The Scenes Look

7. Future Discount

8. Milestone Recognition

9. Public Display

10. Giving Level Perks

1. Thank You Video

2. Naming Opportunity

3. Appreciation Party

4. Donor Spotlight

5. Live Project Q&A

Find ways to say “Thanks” that doubles as content!



Using GiveGab to Follow Up and Build 
Donor Relationships

You can access helpful information about your donors, such as which donation level they selected, or which 

campaign they donated to, and where they were referred from, by viewing your donation report. For even 

more information, download the report!



Example

● This organization sent out an 

email update to follow up 

with supporters about what 

they have done with their 

donations so far and what 

they plan to achieve

● Showed a visual of their 

supporters’ dollars in action



Key Takeaways

● Storytelling is one of the most powerful tools you have to connect with 

supporters and share your mission!

● Make it specific, personal, and emotional

● Enhance your story with images, videos, and donation levels to paint a clear 

picture of your goal and how your donors can help you get there

● Follow up with your supporters & show them the difference they have made

● Make use of all of GiveGab’s great features

○ Need help? Want some feedback on your story? Chat with us!



Thank You!

Have questions? Email us at customersuccess@givegab.com

mailto:customersuccess@givegab.com

